
LifeWiki
Coming from the name "Life Wikipedia", LifeWiki 
aspires to become a Wikipedia for life related 
information.

Background

Overview
LifeWiki is a Decentralized Collaborative Content Creation Platform that 
facilitates collaborative content creation between Nano-Content Creators 
which helps them better monetize from creating User Generated Content.

Problem Statement
� As the UGC industry grew larger, over 95% of Gen-Z around the globe 

reported they have at least one social media account and posted at 
least once. However, less than 5% of this population actually made 
money from posting content to traditional UGC platforms�

� Only the top 5% of content creators on these platforms are making 
money, whereas the majority of content creators are simply content 
consumers without getting rewarded anyhow�

� Nano-content creators that makes up 95% of the population who post 
content less than 5 times a week are really difficult to become 
influential and profitable on traditional content creation platforms 
such as Instagram, TikTok, or Pinterest.


​

Research
Based on our research and interviews, we discovered that this 
population of nano-content creators has an underserved need 
of wanting to get rewarded for the contents they create, 
however, the rules of the current platforms limited their ability to 
do so.
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Persona - Chloe

Quote

"As a Berkeley student, I want to find a place 

where I can safely share aspects of my life to a 

larger group of people who are not within my 

friend’s circle yet still within my community."

Pain points

� Feeling isolated in a new environment.

� Limited social media reach, primarily within 
her friend circle.

� Desire for a broader platform to express and 
connect.

Personality

� Expressive

� Introspective

� Seeking 
connections

� Open to new 
experiences

Bio

NAME: Chole Smith

AGE: 20

Occupation: College Student

LOCATION: Berkeley, California

EDUCATION: University of California, Berkeley

Hobby: Photography

Goals

� Establish friendships within 
the Berkeley community�

� Feel a sense of belonging and 
connection to the local 
community�

� Receive emotional support by 
sharing life experiences.
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Persona - Tony

Quote

"As a newcomer at Berkeley, I feel lonely 

sometimes, not knowing how to make friends, 

join communities, or what to do in my free time."

Pain points

� Difficulty in making new friends and joining 
communities.

� Overwhelmed by academic workload and 
social pressures.

� Desire to form new relationships and explore 
social opportunities.

Personality

� Eager to fit in

� Seeking 
connections

� Feeling a bit lost

� Curious

Bio

NAME: Tony Anderson

AGE: 19

Occupation: College Student

LOCATION: Berkeley, California

EDUCATION: University of California, Berkeley

HOBBY: Urban Exploration

Goals

� Make friends within the 
Berkeley community�

� Feel connected and belong to 
the local community�

� Find consolation and 
affirmation in new social 
settings.
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Pain Points
To best understand our user pain points, goals and motivations, I've conducted interviews 
with 100+ potential Content Creators who might be interested in UGC. Here are what I 
discovered:

Lack of knowledge

Over 85% of the Nano 
Content Creators 
reported they don't 
know how to monetize 
from UGC they created.

Lack of time

Over 80% of the Nano 
Content Creators 
reported they don't 
have as much time to 
create well crafted UGC.

Lack of inspirations

Over 90% of the Nano 
Content Creators 
reported they often run 
out of ideas for what 
contents to create.

Lack of confidence

Over 80% of the Nano 
Content Creators 
reported they don't 
have the confidence to 
become a profitable 
content creators.

Research

Solution

Lack of knowledge

Allow nano-content 
creators to monetize 
from content creation 
collectively and easily 
through DAO.

Lack of time

By having more people 
contribute to content 
creation for a collective 
goals reduces the time 
to achieve the goal of 
monetization.

Lack of inspirations

Allow creators to create 
content in the form of a 
DAO where they can 
discuss ideas, create , 
and moderate content 
collaboratively which 
allows more contents to 
be produced.

Lack of confidence

By having a group of 
collaborator mitigate 
the fear of creating 
contents for individual 
creator
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Customer Journey Map

LifeWiki

Actions

Touchpoints

Emotions

Pain Points

Solutions

KPIs

Responsibilities

Awareness Consideration Creation & Collaboration Monetization & Growth Loyalty & Advocacy

Discovery through 
various channels.

Social media, blogs, 
online ads.

Lack of inspiration 
and authenticity.

Promote authentic 
content creation.

New sign-ups, 
engagement metrics.

Marketing campaigns.

Curiosity, interest.

Evaluating the platform.

FAQs, forums, reviews.

Hope, empowerment, 
intrigue.

Concerns about time 
and content value.

Success stories, 
simplified processes.

Platform engagement, 
return visits.

Customer service 
information.

Monetizing and sharing 
content.

Advocacy and regular 
consumption.

Monetization and sharing 
tools.

Testimonials, referral 
programs.

Satisfaction, community 
enjoyment.

Pride, loyalty.

Monetization complexity, 
desire for variety.

Sustaining long-term 
engagement.

Streamlined processes, 
diverse content.

Rewards, quality content.

Revenue, content variety. Retention rates, 
subscription renewals.

Financial and content 
teams.

Community management, 
loyalty programs.

Collaborative content 
creation.

Tools, interaction 
interfaces.

Motivation, potential 
overwhelm.

Balancing collaboration 
with quality.

Best practices, quality 
checks.

Active collaborations, 
engagement.

DAO governance, 
content moderation.

Product Attributes/Features

� Main Feed Screen with personalized 
experience-based content�

� Detailed Post Screen for sharing life 
experiences�

� Create Post Screen to encourage 
individual content creation�

� Leaderboard and Gamification to 
incentivize contributions�

� Community restriction and profile 
viewing for building relationships.

Product Benefit

� Reduces time to find relevant 
information (efficiency in decision-
making)�

� Saves costs by providing experienced-
based content for making life decisions�

� Enables users to share their talents and 
be compensated�

� Enhances satisfaction and utility from 
social media use�

� Increases potential for real-life 
connections within local communities.

Customer Benefit

� Users will find the most relevant life 
advice quickly�

� Users can make more informed 
decisions without unnecessary expenses�

� Users have a platform to showcase their 
skills and possibly earn income�

� Users experience a more rewarding and 
less superficial social media 
environment�

� Users enjoy a more vibrant social life 
with local community engagement.

Emotional Benefit

� Feeling of efficiency and control over 
one’s life�

� Sense of economic savvy and prudence�

� Pride in sharing personal skills and 
knowledge�

� Joy and fulfillment from meaningful 
social media interactions�

� Excitement and anticipation for new, 
enriching local friendships.
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Benefit Ladder
This social media platform is designed to enrich personal and community life through a 
user-centric approach. It features a personalized feed that showcases real-life 
experiences, facilitating efficient decision-making and cost-saving. Users are encouraged 
to share their unique talents, with the potential for monetization.
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